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https://youtu.be/94_j9hg3vis
https://twitter.com/okcareertech/status/1069997494728151041
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https://cte.careertech.org/sites/default/files/AdvanceCTE_CTE101 Video Promotion Toolkit_FINAL2018.docx




Careertech.org/campaign-video
Careertech.org/cte-101-video

https://careertech.org/campaign-video
https://careertech.org/cte-101-video
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Month/Week/Day Name

June 2018 National Safety Month

July 2018 National Culinary Arts Month

July 1, 2018 World Architecture Day

November 20 ,2018 Future Teachers of America Day

February 2019 Career Technical Education Month 

February 11, 2019 International Day of Women and Girls in Science

February 17 – 23, 2019 National Engineers Week

February 21, 2019 Introduce a Girl to Engineering Day 

March 7 – 11, 2019 National Careers Week

March 30, 2019 National Doctor’s Day

April 2019 National Internship Awareness Month

April 29, 2019 World Veterinary Day

May 1, 2019 National Law Day
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Quick Facts About Maryland

24 School Systems

•237 High Schools 

•16 Community Colleges



Why Market CTE and Why 

Social Media?

• Address Misconceptions 

– Vocational Education vs. CTE 

• Improve Understanding of Programs of Study

• Highlight the Benefits of CTE to Key Stakeholder 
Groups

• Increase and Improve Communications with 
Business/Industry Partners

• Identify State and Local Advocates

• Use Social Media to Augment Existing Efforts

– CTE Library Project & CTE/PLTW Counselors’ Conference



Comparing Advance CTE Focus 
Groups to Local Focus Groups

• Adapted the process 
used by Advance CTE 
and Conducted Focus 
Groups in Two School 
Systems.

• Focus Groups 
included Students, 
Parents, Counselors, 
and Teachers.



Focus Group Results

Message

1. Prepare for the Real World

2. Get More From High 
School

3. A Smart Investment

4. Exploring Possibilities

5. Giving Students a Leg Up

Students

Charles Talbot

Second 
Choice

First Choice

First Choice
Second 
Choice

Parents

Charles Talbot

* First Choice

*

Misleading

*
Second 
Choice

*

Counselors/Teachers

Charles Talbot

First Choice

Second 
Choice

Most 
Appealing to 

Parents

Most 
Appealing to 

Students



Focus Groups – General 
Observations

• Parents and Students were Very Positive About CTE

• Parents and Students were not Familiar with CTE 
Programs at the Home High Schools (Charles)

• Disconnect between Specific Programs and CTE

• Introduce CTE in Middle Schools

• Simplify the Names of Programs and Use Fewer 
Acronyms for Better Parent Understanding 



Marketing CTE Requires A 
Holistic Approach

Build Social Media into Existing Efforts

• Provide Local School 
Systems with a “How To” 
Guide for using Social 
Media to Promote CTE

• Identify Ways in Which to 
Incorporate Social Media 
into our Day-to-Day Work

– Connect to Local School 
System’s Social Media 
Accounts 



CTE Video Series



Student Profiles

Preparing for the Real World Where are They Now?



Publications



CTE Student Organizations

CTE Month 2018

SkillsUSA State 
Leadership Team Open 
the State Board Meeting



CTE-PLTW Counselors’ Conference

• Annual Event Since 2004

• Estimated Attendance = 350 
Counselors, Administrators, 
Teachers, Students (High 
School and College), Business/ 
Industry and Postsecondary 
Representatives

• Incorporate Social Media into 
the Annual Counselors’ 
Conference



Continued Progress

Since January 2018

• Added 120+ new 
Twitter followers 

• 12,000 Impressions –
Number of times 
people saw our Tweets

• Updating the MSDE 
CTE Programs Website



Reserve Fund Grants

1. Develop, Improve, Expand, and/or Implement CTE 
Programs of Study (Secondary and Postsecondary)

2. Prepare High School and Community College 
Students for Further Education and Careers.

̶ Development and implementation of a social media 
CTE Marketing Campaign

3. Provide comprehensive, ongoing, professional 
development for CTE instructors, faculty, 
administrators, and counselors.



For More Information, Contact

Marquita Friday, Program Manager

410.767.0183

Marquita.Friday@maryland.gov

Jennifer Griffin, CTE Specialist

410.767.0635

Jennifer.Griffin@maryland.gov

www.mdcteprograms.org

mailto:Marquita.Friday@maryland.gov
mailto:Jennifer.Griffin@maryland.gov
http://www.mdcteprograms.org/
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